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4 Master guidelines Brand architecture The BlaBlaCar brand family comprises our masterbrand,
B d f | BlaBlaCar, which acts as a multimodal marketplace, together
rand family with BlaBlaCar Daily and BlaBlaCar Services.

Brand architecture
- Brand family

Logo
Colour

»

T h
= BlaBlaCar

lllustration

BlaBlaCar Daily ‘ ‘ ‘

Core marketplace Operated Bus Carpooling Daily commute

® BiaBlaCar 6% BiaBlaCar “ %Bgflai/

Carpooling Bus

]

Contact

arDaily

¢ YOG

+ 16 other
countries
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6  Master guidelines

Brand architecture

Logo

- The meaning

- The breakdown

- Our logos

- Colourways

- Minimum size + Clear space
- Positioning dont’s

- Don'ts

Colour
Typography
Photography
[llustration

BlaBlaCar Daily

Contact

Logo
The meaning

Our logo is born from a quotation mark, to symbolise
the start of a conversation. It represents the human
connections that take place within the BlaBlaCar community.




7  Master guidelines

Brand architecture

Logo

- The meaning

- The breakdown

- Our logos

- Colourways

- Minimum size + Clear space
- Positioning dont’s

- Don'ts

Colour
Typography
Photography
[llustration

BlaBlaCar Daily

Contact

Logo
The breakdown

The symbol embodies the connection
and diversity that we make happen
every single day.




8 Master guidelines

Brand architecture

Logo

- The meaning

- The breakdown

- Our logos

- Colourways

- Minimum size + Clear space
- Positioning dont’s

- Don'ts

Colour
Typography
Photography
[llustration

BlaBlaCar Daily

Contact

Logo
Our logos

Our logo, in its entirety, consists of
both a symbol and a wordmark.

DOWNLOAD OUR LOGOS

Vertical (Primary)

Our wordmark is bold, confident and human.

It reflects the shape of our symbol to create harmony between
the two elements. We use our wordmark to anchor our symbol,
and inform new audiences who we are. It's a bespoke piece of

typography, and we should never attempt to recreate it.

Horizontal (Secondary)


https://drive.google.com/drive/folders/1rmq5AO94fgmPFzfScTwjProb1PV_olKg

9  Master guidelines

Brand architecture

Logo

- The meaning

- The breakdown

- Our logos

- Colourways

- Minimum size + Clear space
- Positioning dont’s

- Don'ts

Colour
Typography
Photography
[llustration

BlaBlaCar Daily

Contact

Logo
Colourways

> »

BlaBlaCar

DON'T: No colourway is compatible
with BlaBlaGreen background

We have three logo colourways to choose from.
Please adhere to the colour combinations on
this page when using a logo.

BlaBlaCar

Negative logo colourway for BlaBlaDarkBlue background

BlaBlaCar

Negative logo colourway on dark photography

Monotone

There may be rare cases where
none of the full colour logos work
on the given background.

In these situations we use BIaBIacar

a monotone version of the logo.

BlaBlaCar

Positive logo colourway for white/light background

w
<

BlaBlaCar

Positive logo colourway on light photography



10 Master guidelines LOgO We have defined minimum sizes for our logo, so be sure to use
- . the correct artwork. Dont use any undersized logo.
Minimum size

Brand architecture

Logo
- The meaning

- The breakdown s BIaBIacar
Colourmr BlaBlaCar . .

- Minimum size + Clear space Smm / 300X 15mm / 100px
- Positioning dont’s : :
- Don'ts 25mm / 120px
Colour
Typography
Photography
lllustration Logo We have defined specific parameters for our logo’s clear space
— the space where no graphic element can encroach. All graphic
BlaBlaCar Daily Clear space elements must remain the specified distances from our logo.

Contact

ﬁ BlaBlaCar

BlaBlaCar




11 Master guidelines

Brand architecture

Logo

- The meaning

- The breakdown

- Our logos

- Colourways

- Minimum size + Clear space
- Positioning dont’s

- Don'ts

Colour
Typography
Photography
[llustration

BlaBlaCar Daily

Contact

Logo
Positioning don'ts

Here are some examples of things to avoid.
When the background is busy, try to position

the logo somewhere uncluttered. Use the ‘positive’
and ‘negative’ logo versions we supplied if the
background is too bright/dark.




12  Master guidelines cho

IMPORTANT NOTE
Don'ts s B a This previously created version of the
logo should not be used anymore.

Brand architecture
Logo
- The meaning
- The breakdown |
- Our logos
- Colourways
- Minimum size + Clear space
- Positioning dont’s
- Don'ts

Don't recreate the logo Don't scale the Bs individually Don't add any effects Don't flip the Bs
Colour
Typography
Photography
lHlustration
®BiaBEC ®BiaBIaC DBIaBlaC b

aplauar aplauar aplauar BlaBlaCar

Contact

Dont add new colours to the wordmark Don't add new colours to the symbol Don't outline the symbol Don't create a new lockup

N M b R |aCar 53\3 \aca(

Don't change the wordmark's typeface Don't stretch the logo Don't manipulate the wordmark Don't rotate







14 Master guidelines

Brand architecture
Logo

Colour

- Primary palette
- Accents palette
- Combinations
- Don'ts

Typography
Photography
[llustration

BlaBlaCar Daily

Contact

Colour

Primary palette

R 46
G 209
B 255

The size of each colour block represents how
prominent it should be in order to keep sub-
brand differentiation. The colour of the text also
indicates the preferred colour of body copy when
used on the given background.

BlaBlaBlue BlaBlaDarkBlue

C 67 Hx #2EDIFF C 97 Hx #054752
M 2 PMS 298C M 22 PMS 316C
Y O Y 33

K O K 73

R 154
G 237
B 102

R 255
G 255
B 255

BlaBlaGreen

C 42 Hx #9AED66

M 0 PMS 7487C
Y 62
K O
White
CoO0 Hx #FFFFFF
M 0
Y O
K O




15  Master guidelines Colour Each colour has a range of accompanying tints The colour of the text indicates the preferred

Accents palette that can be used to create extra contrast. A 10% colour of body copy when used on the given
P darker tint has also been included but should be background.

used only on digital applications.

Brand architecture

L .- .
e Digital only
Colour 60% 40% 20%
- Primary palette BlaBlaBlue
- AGEDE [P Btz R 46 C 67 Hx #2EDIFF
- Combinations G 209 M 2 PMS  298C
- Donts B 255 Y O
K 0
Typography
Photography
lllustration 9 9
BlaBlaDarkBlue 0% 20%
: #002E39
BlaBlaCar Daily 97 Hx #054752
22 PMS 316C 0)
Contact 33 46
73 57
BlaBlaGreen °0% 0% 20%
Hx #81D44D
R 154 C 42 Hx #9AED66
G 237 M 0 PMS  7487C R 129
B 102 Y 62 G 212
K 0 B 77
40% 20%

BlaBlaBurgundy
#3E003C

C 26 Hx #5F003C

M 100 PMS  229C 62

0
60

Y 19
K 6l




16 Master guidelines Colour Not all our colour combinations work. Use the following
. . guide to establish which colours can work together as
Combinations background and foreground combinations. To avoid
excessive complexity, do not use more than three brand
colours together in one design.

Brand architecture Foreground colour
Logo

BlaBlaDarkBlue BlaBlaGreen BlaBlaBlue White

Colour
- Primary palette
- Accents palette

- Combinations —
- Donts BlaBlaBlue I
[]

Typography
Photography

lllustration
BlaBlaCar Daily
Contact BlaBlaDarkBlue

Background colour

BlaBlaGreen

White




17 Master guidelines Colour Our colours reflect our character and
y separate us from our competitors.
Donts When representing BlaBlaCar through
colour, please follow our guidelines carefully
and stay within the defined colour palette.

Brand architecture
Logo

«

N v oA and S

o e L ey o - T A okl L v TS

R I R T s T
LAy

%

s S, o5 SRSl 4y
O
Ay T

Colour
Primary palette
Accents palette
Combinations
Don'ts

Typography
Photography
[llustration

BlaBlaCar Daily y ;Wf
A ’.“ " tj_‘
Z ;%' .

Don't create new colours Don't add gradients Don't add textures to the background

Contact

-~

Don't use black and white Don't use too many colours at once Don't create transparency







19 Master guidelines

Brand architecture
Logo
Colour

Typography
- Gt Eesti
- Fallback font

- Don'ts

Photography
[llustration

BlaBlaCar Daily

Contact

Typography
GT Eesti

DOWNLOAD OUR FONT

We use a BlaBlaCar custom version of GT Eesti
Pro Display with our speech marks built in. Our
type is usually left-aligned as it offers the best
readability, however, we can use centred text for
bold statements and short paragraphs.

Body copy should only ever be set in Light or
Regular. Headings should be the same size as
the body copy or a multiple of two (E.g. 2x, 4x,
6x, 8x or 10x the body copy).


https://drive.google.com/drive/folders/1F3KkGfpGVchLCKDU2THUTdbra0yFtyh7

20 Master guidelines

Brand architecture
Logo
Colour

Typography
- Gt Eesti
- Fallback font

- Don'ts

Photography
[llustration

BlaBlaCar Daily

Contact

Typog ra phy There will be times where we share decks with That's why we have a fallback font, Questrial,
third parties, and they may not have access to to keep things consistent, even when our
Fallback font our primary font - GT Eesti Display. primary font isnt available. We use Mulish

as Cyrillic typography.

Font

Questrial s

Weight Characters

Reg ular ABCDEFGHIJKLMNOPQRSTUVWXY Zabcdefghijk
Imnopqgrstuvwxyz
1234567890 ?"1"(%)[ #]

Font

Mulish s

Weight Characters

Reguk]r ABBIOEEXK3NNKJTMHOMPCTY®OXUYLLULLIBbIbIHOA
a6BraeéXX3aMNKNMHOMNPCTYPXLYLLLbbIb3HOS

/

11
«, —...


http://fonts.google.com/specimen/Questrial
http://fonts.google.com/specimen/Mulish

o Mosterguideines TYPOgI‘OI phy This page is a quick overview of some simple things
Don'ts that we should avoid doing to our typography.

Brand architecture
Logo
Colour

Typography
- Gt Eesti
sl ek it L

- Don'ts '

Photography
[llustration

BlaBlaCar Daily

Contact

Do not add effects to the font Do not change the font Do not skew / morph the font

Do not colourise the font in a new colour Do not use the alternate quotation marks




*Photography”
*Photograr



23 Master guidelines

Brand architecture
Logo

Colour
Typography

Photography
- Introduction
- Principles
- Categories
- Ol. Before the ride
- 02. On the ride
- 03. At the destination

lllustration
BlaBlaCar Daily

Contact




24 Master guidelines

Brand architecture
Logo

Colour
Typography

Photography
- Introduction
- Principles
- Categories
- Ol. Before the ride
- 02. On the ride
- 03. At the destination

lllustration

BlaBlaCar Daily

Contact

Four principles to inspire curiosity:

Emotionally Authentic

Bright and Optimistic

Get Local

Diverse and Proud



25 Master guidelines PhOtOg ra phy We have three categories of photography When art directing or commissioning photography,
. that cover all aspects of the BlaBlaCar experience. please follow the guidance in this section.
COl’fegOl‘leS When selecting a category of photography,

always consider what you're trying to communicate.

Brand architecture
Logo

Colour
Typography

Photography
- Introduction
- Principles
- Categories
- Ol. Before the ride
- 02. On the ride
- 03. At the destination

lllustration

BlaBlaCar Daily

Contact

Ol. Before the ride 02. On the ride

This covers everything from booking and From stopping for lunch to the conversations Capturing the emotional reason for our
contacting the driver or passenger, all the way in the car - this covers all aspects of being members travelling.
up to the point of pick-up. on a ride.




26 Master guidelines Photog ra phy Here we show people preparing for their What we show
- BlaBlaCar journey. People are relaxed and
Categories

, : * People using the app
in the context of their own homes, or on

* Members calling the driver/passenger
* Members leaving for a pick-up

* Drivers setting off

* The wait for a pick-up

— 0OIl. Before the ride their way to the pick-up. Each image should
convey a personal story and reason for
using our service.

Brand architecture We don't always have to show laptops and mobiles,
Logo but when we do they shouldn't be the focus.
Colour

Typography
MATAMATA
Photography
- Introduction
- Principles
- Categories
- Ol. Before the ride
- 02. On the ride
- 03. At the destination

lllustration

BlaBlaCar Daily

Contact




27 Master guidelines Photog ra phy We capture the moments when people What we show
connect on their journeys. We look for

thegorles unique relatable moments that show a . rlctl;ups
— 02. On the ride friendly interaction between the driver and n e cdr
* Stop-offs
passenger/s. They are the moments of
curiosity and serendipity that leave us with ) Dro.p.-offs
a story to tell our friends and family. They * Arriving
Brand architecture should be inspiring scenes that the viewer The car should always be present
Logo would want to be part of. but never the focus.
Colour
Typography
Photography
- Introduction
- Principles
- Categories

- Ol. Before the ride

- 02. On the ride

- 03. At the destination
lHlustration

BlaBlaCar Daily

Contact




28 Master guidelines Photog ra phy With destination photography, we depict What we show

thegories the emotional reasons behind each ride.
This helps us communicate the diverse ways

— 03. At the destination in which BlaBlaCar helps its community.
The photography should be warm and filled
with emotion, and remind the viewer of the

* Visiting Family

* Visiting Friends

« Commuting to work

* Leisure at the weekends

moments that are worth travelling for. * Travelling on holiday
Brand architecture * Event (football match, skiing, festival etc.)
Logo * Going to/from university

Colour
Typography

Photography
- Introduction
- Principles
- Categories
- Ol. Before the ride
- 02. On the ride
- 03. At the destination

lllustration

BlaBlaCar Daily

Contact




s 0Ll
lllustration



30 Master guidelines

Brand architecture
Logo

Colour
Typography
Photography

lllustration
- Overview
- Categories
- Ol. Integrated
- 02. Interacting
- Don'ts

BlaBlaCar Daily

Contact

lllustration
Overview

We use illustrations to bring a human element
when images cant. lllustrations can also help
us create clarity and understanding.

Refer to our
for a more in-depth guide.

DOWNLOAD OUR ILLUSTRATIONS



https://drive.google.com/drive/folders/1l_BRt7rtyZNiZo3z6RD3FiIMB0wyA1SZ
https://drive.google.com/drive/folders/1lXniQf1ENLphqfWVbHuFYQuL5uCv4XYI

31  Master guidelines

Brand architecture
Logo

Colour
Typography
Photography

[llustration
- Overview
- Categories
- Ol. Integrated
- 02. Interacting
- Don'ts

BlaBlaCar Daily

Contact

Illustration We use illustrations to bring a human element
Cat - when images can't. lllustrations can also help
ategories us create clarity and understanding.

Ol. Integrated 02. Interacting



32 Master guidelines

Brand architecture
Logo

Colour
Typography
Photography

lllustration
- Overview
- Categories
- Ol. Integrated
- 02. Interacting
- Don'ts

BlaBlaCar Daily

Contact

lllustration
Ol. Integrated

We can introduce illustrations into communications
by integrating them within headlines. Be mindful of
the spacing and size of each illustration.

A maximum of 2 illustrations should be
used when integrating into a headline.




33 Master guidelines

Brand architecture
Logo

Colour
Typography
Photography

[llustration
- Overview
- Categories
- Ol. Integrated
- 02. Interacting
- Don'ts

BlaBlaCar Daily

Contact

lllustration
Ol. Integrated
— Example

Share the
xh journey

A;

.. vand
the snacks

Get straight to your

destination with great

company and some w
extra treats.

Book now with BlaBlaCar BIaBIaCar




34 Master guidelines

Brand architecture
Logo

Colour
Typography
Photography

lllustration
- Overview
- Categories
- Ol. Integrated
- 02. Interacting
- Don'ts

BlaBlaCar Daily

Contact

lllustration
02. Interacting

Our illustrations have been created to allow for
playfulness in our design. Our illustrations can allow
us to have fun when creating communications,

by interacting in playful ways with our
typography.



35 Master guidelines "lustrdtion
02. Interacting
— Examples

Brand architecture
Logo

Colour
Typography
Photography

lllustration
- Overview
- Categories
- Ol. Integrated
- 02. Interacting
- Don'ts

BlaBlaCar Daily

Contact




36 Master guidelines "lustrdtion
Don'ts

Brand architecture
Logo

Colour
Typography
Photography

lllustration
- Overview
- Categories
- Ol. Integrated
- 02. Interacting
- Don'ts

BlaBlaCar Daily
Don't create new colours Don’t add gradients Don't use any effects

-

Don't add texture Don't recreate the illustrations Don't add transparency

Contact







38 Master guidelines BlaBlaCar DCIIly Our BBC in_ly logo, in its Our wordmark is bold, confident and human.
Overview entirety, consists of both It reflects the shape of our symbol to create harmony between
a symbol and a wordmark. the two elements. We use our wordmark to anchor our symbol,
and inform new audiences who we are. It's a bespoke piece of
typography, and we should never attempt to recreate it.

&9 Daily

Brand architecture
Logo

Colour
Typography
Photography
lllustration

BlaBlaCar Daily
- Overview
- Logo versions
- Colourways
- Logo
- Positioning don'ts
- Minimum size & Clear space

- Dont's
- Colour
- Primary and accents palettes
- Combinations
- In a sentence

Contact




39 Master guidelines BlaBlaCar DCIIly We have two logo versions to choose from, _
Horizontal (Primary) and Vertical (Secondary).

Logo versions

Brand architecture
Logo

Colour
Typography
Photography
lllustration

BlaBlaCar Daily
- Overview
- Logo versions
- Colourways
- Logo
- Positioning don'ts
- Minimum size & Clear space

- Dont's
- Colour
- Primary and accents palettes
- Combinations
- In a sentence

. ’ BIaBIa(.Zar
Da I Iy BIaBIalCar
Dally

Contact

Horizontal (Primary) Vertical (Secondary)



https://drive.google.com/drive/folders/1cmKRrh5ORReXVr2MPRJh3f1b7tb0EZa-

40 Master guidelines BlaBlaCar DCIIly We have three logo colourways to choose from.

C | r Please adhere to the colour combinations on .
olourways this page when using a logo. b b Dally

DON'T: No colourway is cormpatible
with BlaBlaLime background

Brand architecture
Logo

Colour
Typography
Photography
lllustration

BlaBlaCar Daily
- Overview
- Logo versions
- Colourways
- Logo
- Positioning don'ts
- Minimum size & Clear space

- Dont's
- Colour
- Primary and accents palettes
- Combinations
- In a sentence

BIaBIa(.Dar
“ Dally

® Daily

Contact

Negative logo colourway for BlaBlaViolet background Negative logo colourway for BlaBlaAqua background Positive logo colourway for white/light background




41 Master guidelines LOgO Here are some examples of things to avoid.
‘e . , When the background is busy, try to position
POSItIOnIng donts the logo somewhere uncluttered. Use the ‘positive’
and ‘negative’ logo versions we supplied if the
background is too bright/dark.

Brand architecture
Logo

Colour
Typography
Photography
lllustration

BlaBlaCar Daily
- Overview
- Logo versions
- Colourways
- Logo
- Positioning don'ts
- Minimum size & Clear space

- Dont's
- Colour
- Primary and accents palettes
- Combinations
- In a sentence

Contact




42 Master guidelines LOgO We have defined minimum sizes for our logo, so be sure to
- . use the correct artwork. Don't use any undersized logo.
Minimum size

Brand architecture
Logo

Colour
Typography
Photography
lllustration

&9 Daily Daily

BlaBlaCar Daily ' ' ' ' ' '
5mm / 30px 35mm / 150px 25mm / 100px

- Overview
- Logo versions
- Colourways
- Logo
- Positioning don'ts
- Minimum size & Clear space

- Dont's cho We have defined specific parameters for our logo’s clear space
- Colour Cl — the space where no graphic element can encroach. All graphic
- Primary and accents palettes ear space elements must remain the specified distances from our logo.

- Combinations
- In a sentence

Contact

l ’ ﬁBla?i:\r
al y BlaBlaCar
Daily




43 Master guidelines LOgO

Don'ts
Brand architecture
Logo
Colour
Typography
Photography
lllustration
BlaBlaCar Daily
- Overview
- Logo versions
- Colourways Don't recreate the logo Don't scale the Bs individually Don't add any effects Don't flip the Bs

- Logo
- Positioning don'ts
- Minimum size & Clear space

- Dont's
- Colour
- Primary and accents palettes
- Combinations
- In a sentence

BlaBlaCar

Iy

BlaBlaCar

Iy

BlaBlaCar

|Iy “ BlaRlaCar

Contact

Don't add new colours to the wordmark Don't add new colours to the symbol Don't outline the symbol Don't create a new lockup

BlaBlaCar BIaBIa?ar

1ly

Don't change the wordmark's typeface Don't stretch the logo Don't manipulate the wordmark Don't rotate




44 Master guidelines Colour The size of each colour block represents how Each colour has a range of accompanying

Pri d prominent it should be in order to keep sub- tints that can be used to create extra contrast.
rimary an brand differentiation. The colour of the text A 10% darker tint has also been included but
accents pqlettes also indicates the preferred colour of body should be used only on digital applications.

copy when used on the given background.

Brand architecture
Logo

Colour
Typography
Photography
lllustration

White

R 255 Hx #FFFFFF
G 255

B 255

BlaBlaCar Daily
- Overview
- Logo versions
- Colourways
- Logo
- Positioning don'ts
- Minimum size & Clear space

A<32TON
O O OO0

BlaBlaViolet BlaBlaAqua

C 100 Hx #30004B R O CcC 73 Hx #00D8A7
M 100 PMS 2627C G 216 M 4 PMS 2239C
Y 9 B 167 Y 45

K 50 K O

- Dont's
- Colour
- Primary and accents palettes
- Combinations
- In a sentence

BlaBlaLime

R 189 C 30 Hx #BDF700

Contact
G 247 M 0 PMS 389C
B O Y 90
K O
Digital only 40% 20% 60% 40% 20% Digital only 60% 40% 20%
Hx  #17003F Hx #B4D503

R 23 R 180
G O G 213
B 63 B 3




45 Master guidelines Colour Not all our colour combinations work. Use the following
- . guide to establish which colours can work together as
Combinations background and foreground combinations. To avoid
excessive complexity, do not use more than three brand
colours together in one design.

Brand architecture Foreground colour
Logo

Colour BlaBlaViolet BlaBlaAqua White BlaBlaLime

Typography
Photography
lllustration
BlaBlaCar Daily BlaBlaViolet
- Overview
- Logo versions
- Colourways
- Logo
- Positioning don'ts
- Minimum size & Clear space
- Dont's
- Colour BlaBlaAqua
- Primary and accents palettes
- Combinations

| -
S
O
(o)
]
- In a sentence '8
S
(o)
| -
Contact _31
(@)
O
0 [ 0
BlaBlaLime I
L]
White

I Hil




46 Master guidelines BlaBlaCar DCIIly When using BlaBlaCar Daily in a sentence of text please
use a space between BlaBlaCar and Daily.
In a sentence

Brand architecture
Logo

Colour
Typography
Photography
lllustration

BlaBlaCar Daily
- Overview
- Logo versions
- Colourways
- Logo
- Positioning don'ts
- Minimum size & Clear space

BlaBlaCar Daily

Always remember to leave a space

- Dont's
- Colour
- Primary and accents palettes
- Combinations
- In a sentence

Contact




Thanks!

brand@blablacar.com

& BlaBlaCar



